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After analyzing customer behavior, organizations must realize a strong, flexible and effective marketing strategy which
will ensure sales and.

For a company to survive across several decades in the market, a marketing strategy is a must. Once marketers
understand this, it is most likely their message will be delivered to the correct target market, resulting in an
end sale. Assessing these two comparative ratios is extremely useful for marketers to gain insight into
consumer behavior and how they should market their products. Should the company think of direct marketing
and selling? Supply and demand Supply and demand are one of the most basic models in economics and
consists of the proportion between the amount of supply for something and the amount of demand for that
which is being supplied. There are two different types of supply and demand situations that affect the types of
marketing strategies that are deployed for a product or service. It is a rather continual process of valuation,
revaluation and analysis which acts as a constant guide to the organization. Hoyer et al. What is the marketing
strategy? It also attempts to understand other characteristics of the buyer such as the social behavior, their
demographic profiles, etc. Marketers must analyse their consumers, as well as using secondary information to
make decisions to target their market. It can greatly reduce the odds of bad decisions and market failures. Price
The second important component of marketing mix is price. Marketers may also make decisions for their
marketing strategy based on the consumers demographic information. This information includes the
consumers: income, educational level, occupation, age, and location. The marketer also has to decide about
packaging, important aspects of service, warranties, conditions, and accessories. Stay open to what customers
are saying and implement their suggestions and ideas into your marketing strategy to stay relevant and keep
growing your brand. Thus, strategy can be referred to as a decision-making process that transforms a
long-term objective into daily activities that help achieving the long-term goal. It is important to study the
concept as it emphasizes on understanding customer relationship management CRM , categorization and
retention of customers, personalization, etc. Decisions based on explicit assumptions and sound theory and
research are more likely to be successful than the decisions based solely on implicit intuition. Businesses can
study the past behavior of consumers in order to determine what should be contained in sales forecasts. At one
time or another, we have all shopped online or in a store. Should it be advertising alone or should it be
combined with sales promotion techniques? Benefits for an organisation When the marketing strategy and
consumer behaviour are intervened, marketers can expect success in their sales, higher profit margins and
competitive sustainability in the market place. For example, marketers targeting consumers will a low income
in a low socio-economic area will have to be particularly price conscious when pricing their items. Marketers
must also understand the values of the consumer; this will provide them with more success in their marketing
campaigns. This resulted in companies introducing shampoo sachets at a minimal price which has provided
unbelievable returns and the trick paid off wonderfully well. This information is used to predict purchasing
habits of the consumer and make key decisions in the product they are selling, such as pricing. This is linked
to the ideology of needs and wants. Quantitative forecasts make their predictions based on past sales, while
qualitative forecasts predict the sales of a product or service based on the opinions of experts in the field.
Competitive advantage could be obtained only with the help of a well-defined marketing strategy. It is not
only enough for a business to flourish successfully by making enormous profit but also sustain successfully by
creating competitive advantage. Here are some effects that the study of consumer behavior is having on
marketing strategies. The findings help businesses figure out the most appealing product attributes, best sales
promotions, the right price, the optimal market conditions, and the best places in which to sell. Consumer
psychographics Similar to demographics, psychographics is a way to find out more about your customer.
Understanding customer behavior is critically important to understanding what drives your buyer to purchase
your product and stay loyal to your brand. These decisions influence the flow of returns to the company.
Promotion Promotion deals with building a relationship with the consumers through the channels of marketing
communication. Included in studying consumer behavior are studies of demographics, lifestyle, personality,
and variables like brand advocacy, brand loyalty , usage rates, usage occasion, outside influences, and
willingness to make referrals. The interdisciplinary social science of consumer behavior analysis gathers
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aspects from anthropology particularly social anthropology , ethnography, economics particularly behavioral
economics , marketing, sociology, and psychology. This is known as segmenting the market. Effects of
Consumer Behavior on Marketing Strategies Consumer behavior is concerned with all aspects and activities of
purchasing behavior as well as all people involved in purchasing decisions. Consumer behaviour can be used
by marketers to create the marketing strategy; targeting each consumer effectively once they understand their
needs and wants through the research of consumer behaviour.


