
SOCIO CULTURE ENVIRONMENTAL IMPACT ON INTERNATIONAL

BUSINESS

business environment is a socio-cultural environment. Moreover, socio-cultural factors are beyond the control of foreign
subsidiaries' managers. The purpose.

Diffusion theory Many studies have been made since the 's to assess how new innovations are diffused in a
society. The chapter then goes on to describe the various approaches to the study of culture and culminates
with a study conducted by Hofstede which is one man's way of looking at culture's consequences. One of the
significant components of the business environment is a socio-cultural environment. In particular, assessing
the impact of political, economic, socio-cultural, environmental and other external influences upon health care
policy, proposals and organisational programmes is becoming a recognisable stage of health service strategic
development and planning mechanisms. Products of a more technical nature, like computers, on the other
hand, have a universal appeal. It used to be that business owners in the clothing industry could cast a wide net
and reel in customers, but with audiences so segmented, understanding the growing power of Generation Z,
for example, is vital. Due to the strong interaction that exists between them, it is very difficult to assess their
separate influence on the business operation of multinational companies. For example, the purchase of
champagne or caviar may relate to esteem needs. Consumer products are likely to be more culturally sensitive
than business to business products, primarily because technology can be universally learned. Legislative
factors would normally be covered under the Political heading since they will generally be politically
motivated. A socio-cultural environment is a combination of social and cultural factors. Industry Analysis is
effectively covered under the Economic heading. Failure to do so can be disasterous. Facets of culture are
interrelated and it is shared by members of a group who define the boundaries. Sadza in Zimbabwe, a staple
food made from maize meal, would not go down well in Beverley Hills, California. But after the introduction
of the iPhone and the emergence of social media, consumer preferences changed. In Africa, for example, in
food marketing, emphasis may be laid on the three lower level needs, whereas in the developed countries,
whilst still applicable, food may be bought to meet higher needs. Aesthetics Aesthetics refer to the ideas in a
culture concerning beauty and good taste as expressed in the arts -music, art, drama and dancing and the
particular appreciation of colour and form. As "culture" is the essence of a society, this chapter will
concentrate on a discussion of it only. However, Coca Cola may be acceptable in all three cultures, with even
the same advertising appeal. The term PEST has been used regularly in the last 20 years and its true history is
difficult to establish. The self reference criterion SRC Perception of market needs can be blocked by one's own
cultural experience. The same checklist can also be applied inside an organisation. For example, changing
gender roles and increasing emphasis on family life have led to increased respect for maternity and paternity
leave with organizations. Ltd, New Delhi, p. So even the infamous Veldschoen footwear of the South African
pioneers has found its way into most corners of the world. For example, refrigerated transport does not exist in
many African countries. What is culture Much has been written on the subject of culture and its consequences.
The highest order is self actualisation where one can now afford to express oneself as all other needs have
been met. But as women have begun speaking up and telling their stories regarding harassment, company
leaders have taken note. However, with the advent of trade liberalisation under the Structural Reform
Program, the Government of Zimbabwe decided to allow the import of some 4 million cans as an experiment,
after which it would assess the environmental impact. Another example is the marketing industry. In low
context cultures messages have to be explicit, in high context cultures less information is required in the verbal
message. This is particularly true of foodstuffs.


