
INDIAN RETAIL RESEARCH PAPERS

The current research is directed to understand the concepts of retailing and its evolution. This paper explores various
stages a retail industry.

By , Rabobank expects private label market share in modern retail to be about  Gradually people began to
collect themselves to a given neighborhood, which provides a geographical place to do the exchange. While
modern retail accounts for 60 percent of total food retail in China, the market is highly fragmented, with the
top three modern retail chains covering only 10 percent of the market. In fact, senior executives in retail such
as operations heads are extremely well looked after, and HR consultants believe they are paid in excess of Rs.
Departmental Stores: These stores are usually built in large area and keep variety of goods under one shed.
Finally, interest rates have also declined in the past few years further propelling the consumption demand.
Retailing in s On account of the liberalization drive in the s, several structural and demographic changes that
are taking place are helping the industry to grow. There are a number of reasons behind this fragmented retail
market. Each dollar spent in promotions must result in additional sales, or profit margins shrink to dangerous
levels. The GDP has grown by 6. The good news for graduates is that since the sector is so young and vibrant,
career growth happens very rapidly, and these positions are very achievable in a compressed time period. It is
the retail market only which provides the consumer a basic platform to encounter with goods and a shop
keeper for the first time. Supermarket: These stores are relatively large, low cost, low margin, high volume,
self service operations designed to serve total needs for food, laundry and household maintenance products.
According to market estimates, close to 12 million sq. Consumer familiarity that runs from generation to
generation is one big advantage for the traditional retailing sector. By the end of , that number jumped to
many. Later this common place was called a fair. Traditionally retailing has established in India for centuries.
India is one of the top ten emerging retail markets all over the globe. The study includes growth of retail sector
in India, strategies, strength and opportunities of retail stores, retail format in India, recent trends, and
opportunities and challenges. Reasons range from differences in consumer buying behavior to cost of real
estate and taxation laws. This study concludes with the likely impact of the entry of global players into the
Indian retailing industry. It is a low cost structure, mostly owner operated, has negligible real estate and labor
costs and little or no taxes to pay. If consumers believe that a product is priced too high, they may refuse to
buy. It examines the growing awareness and brand consciousness among people across different
socio-economic classes in India and how the urban and semi- urban retail markets are witnessing significant
growth. As time passes, joint family changes into nuclear family. Further the number of households earning
above Rs. On the other hand, organized sector have big expenses to meet and yet have to keep prices low
enough to compete with the traditional sector. With this, rentals for retail properties have shown a marked
decline, which has brought down the break- even levels of the retail projects. For instance, what was once a
strictly made-to-order market for clothing has now changed into a ready-to-wear market. Recent Trend -
Retailing in India is witnessing a huge revamping exercise as can be seen in the graph India is rated the fifth
most attractive emerging retail market: a potential goldmine. The successful implementation of the
components of the traditional marketing mix product, place, price and promotion is essential for success in
retail marketing 4 P's. These three are among the most common ways of making the goods available to
consumers. The perceived quality of the physical structure is also important. Specialty Stores: These stores
focus on leisure tastes of different individuals. It is largely an urban phenomenon and the pace of growth is
still slow.


