
THE MARKETING COMMUNICATIONS MIX

Marketing includes product research and development, merchandising, distribution processes and pricing, as well as
communication or promotion.

Source: Fill , p. Related terms:. Direct Marketing to Targeted Customers Direct marketing includes some
aspects of both sales promotions and personal selling. Direct Marketing Direct marketing is considered the
mixture of both sales promotions and personal selling. Personal Selling: This is the traditional method of
marketing communication wherein the salesmen approach the prospective customers directly and inform them
about the goods and services they are dealing in. For example, the company approaches and promotes its
products to sports organizations in colleges and universities. It could be through TV ads, paper and print ads,
billboards, radio announcements etc. Indeed Davies suggested there are over 2, different combinations of
interlinked decisions to consider that could affect marketing communication planning. Sign-up now! Direct
marketing involves highly targeted messaging that is sent to a very narrow customer or prospect list. Some
depictions of the promotional mix include five elements, while others add a sixth â€” event sponsorship.
Creating an effective marketing communication mix through a well-researched strategy will not only help
your reach out to your customers but also help you adapt to the ever-changing marketing environment.
Similarly, when it comes to direct marketing, email marketing can be effective in reaching your target market
for a relatively small investment of your time. Anyone can learn for free on OpenLearn but creating an
account lets you set up a personal learning profile which tracks your course progress and gives you access to
Statements of Participation and digital badges you earn along the way. Sales Promotion: The sales promotion
includes the several short-term incentives to persuade the customers to initiate the purchase of the goods and
services. At its heart is the aim of building goodwill towards your company and products or services so that
customers will think more favorably of your company and be more likely to make a purchase. Control â€” the
ability to reach specific target audiences and flexibility to adapt to changes in the communication setting.
Public Relations Public relations, or PR, is the long-term process of building public awareness through
communicating regularly with your various target markets. The most common formats used for direct
marketing include E-mail and direct mail. This may include coupons, percent-off deals and rebates. This
method is very crucial for the firms because the image of the brand depends on what customer feels about the
brand and what message he convey to others. Advertising Advertising is an effective way of grabbing your
customers' attention, as it uses mainly mass media platforms to deliver its message. It only takes one person to
build relationships with key prospects, which can then lead to sales. It can come in handy when trying to defer
attention from unfavorable news relating to the company, or when trying to promote the corporate image of
the organization. Customers feel empowered in making informed buying decisions. This also stimulates quick
response and used to accelerate Short-term sales. This combination of tools will help you reach out to your
customer base, raising awareness and driving sustained purchases of your product or service offerings. Event
sponsorship occurs with a company pays to have a presence at a sports, entertainment, nonprofit or community
events. Advertising includes all messages a business pays to deliver through a medium to reach a targeted
audience. These tools of communication are collectively called as Marketing Communication Mix. The
company is a good example of a business that uses different kinds of communication in its promotion
activities. Direct Marketing This is a highly personalized communication tool that is addressed to a specific
person through emails, telephone or mobile messages, online media etc. Therefore, promotions are as
important as your product or service quality, pricing and other offerings. Cost which is a major consideration
and the communication budget will influence the choice of communication tools. Sales Promotion Through
discount coupons, contests, daily deals and other offers, you can promote your product sales and create
short-term marketing effects. Amazon is one of the best examples of interactive marketing wherein the
customers make their choice and can see what they have chosen or ordered in the recent past. For example, if a
particular company sells cosmetics, they don't need to put out advertisements during football games. A
successful company needs well-researched and well-developed marketing strategy. Respect customer privacy
and adhere to social norms and government regulations while you build a powerful marketing communications
mix for your organizational growth.


